
SRI VENKATESWARA UNIVERSITY::TIRUPATI
SEMESTER-IV – W.E.F. 2024-25

SUBJECT : DIGITAL MARKETING
(MINOR)

COURSE 3: AFFILIATE MARKETING
Theory Credits: 4 4 hrs/week

Course Objective:
Affiliate Marketing has been designed to give you the skills, knowledge, insights and tools
that will immediately help to improve your organizations marketing goals. Affiliate
Marketing helps to Promote Your Own Business In An Effective Manner.

Learning Outcomes:
•Affiliate marketing helps in building performance-base. It helps broaden your audience.
•Affiliates can boost your reputation. It's cost effective. Affiliates can rapidly scale your
traffic and sales

UNIT I: 
Introduction to affiliate marketing how affiliate marketing works-affiliate program payment
methods- cookies, cookie stuffing and affiliates-ad sense- email spam, adware, trademark
bidding-tiered  affiliate  marketing  cross  selling  and  up  selling-multi  tier  marketing and
commissions.

UNIT II: 

Enrolling  in  an  affiliate  marketing  program-signing  up  as  an  affiliate-logging  into your
affiliate account-integrating affiliate links into your websites-monitoring affiliate
performance and tracking sales - setting up an affiliate website. Promoting your affiliate
program-performing market analysis and market research-market strategies establishment-
affiliate marketing and organic search optimization.

UNIT III: 
Types of Affiliate Marketing Search affiliates-Price comparison service websiteLoyalty
websites-Cause related and coupon websites Content and niche market websitePersonal
weblogs and website syndicates-Email marketing and shopping directoriesRegistration or
co-registration affiliates-File sharing affiliates.

Unit IV: 
Strategies  to  improve  affiliate  marketing  -  affiliate  links  and  how  to  deal  with them-
promoting  your  affiliate  program-overcoming  the  challenges  of  affiliate  marketing,
performing  market  analysis  and  market  research-market  strategies  establishment-affiliate
marketing and organic search optimization.

Unit V: 
Setting Up affiliate Marketing Program - How to attract affiliates-Hosting and implementing
an  affiliate  program-Growing  your  Affiliate  Numbers.  Setting  up  an  affiliate program-
Affiliate network service agreement-Data feeds and customer returns. Merchants/publisher
management-Affiliate program promotion and content pages, Screen Affiliates-Combating
affiliate fraud



TEXT BOOKS

1) Bruce C. Brown: The Complete Guide to Affiliate Marketing on the Web: How to Use
and Profit from Affiliate Marketing Programs. (2008)

2) Eugenia Prussakov: Affiliate Program Management: An Hour a Day (2011).
3) Affiliate Marketing 2023 - Step by Step Michael Gordon Cohen  (2023).
4) Evergreen Affiliate Marketing: Master the Mindset, Learn the Strategies and Apply the

Systems Used by the World’s Wealthiest Affiliate Marketers. Nate McCallister, Iram
Allam, et al.(2021)
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SUBJECT : DIGITAL MARKETING
MINOR

COURSE 4: SEARCH ENGINE OPTIMISATION
Theory Credits: 4 4 hrs/week

Course Objective: To make reports and help you measure your site's Search traffic and
performance, fix issues, and make your site shine in Google Search results

Learning Outcomes:

1. Submit site maps and individual URLs for crawling.
2. Review index  coverage  to make  sure  that Google has  the  freshest view  of

website.

UNIT-I: 
Overview: Performance: total clicks, total impression, avg. CTR, avg position - URL
Inspection: URL on is Google – view crawled page–view source, learn more option

UNIT-II:
Index:  Coverage:  valid,  excluded,  valid  with  warnings,  submitted  and indexed,
discovery, referring page, pages with errors, valid pages –  Sitemaps  -  add new
sitemap, submitted site maps, type, submitted, last read, status, discovered URLs.

UNIT-III: 
Enhancements:- Core web vitals - Mobile usability - AMP- bread crumbs - FAQ- How
to – Logos - Review snippets - Site Links Search box

UNIT-IV: 
Security & Manual Actions: Manual actions-How do I remove Manual Actions in Search
Engine Optimisation - security issues and its report-

UNIT-V:  Legacy Tools and Reports: Links - settings - submit feedback - about new
version -  International targeting – messages - URL parameters - web Tools



REFERENCES:
The Ultimate Guide to Google Search Console 2021 by Aja From @ ajavuu, 

https://blog.hubspot.com/marketing/google - search-console

2.Google  searchconsole:Knowledge  panel  by  Sajith  Thomo  sand  Evin  Jaison  2016
3.Google Search Console : A Complete Guide by Gerard us Blokdyk 2018, Book shout 
    publis hers

Activities

Written Assignments
• Oral Presentation
• Quiz Programme
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