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9. Courses with Practical s 50 --- 50 2   1
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COURSE3: FUNDAMENTALSOFDIGITAL MARKETING

Theory Credits:4 4hrs/week

CourseObjective:
Helps to identify core concepts of marketing and the role of marketing in society. Ability
tocollect  process  and analyze  consumer and market  data  to  make informed decisions.  It
alsohelps to understand pricing decisions. It focuses on the importance of digital marketing
anditsapplications.

LearningOutcome: Studentswillbeunderstood:
• DigitalMarketingConcepts
• Theapplicationsof digitalmarketingintheglobalizedmarket
• Applicationandusageof E-mailadvertisementandmobilemarketing.

UNIT1:IntroductiontoDigitalMarketing(DM)-
Meaning,Definition,NeedofDM,ScopeofDM,HistoryofDM,Concept and approach estoDM, 
Examples of good practices in DM.

UNIT  2:  Marketing  Automation:  Definition,  Advantages,  Marketing  Automation
Softwares : CRM, Sales force, Analytics; Customer Experience (CX), How does marketing
automationhelpmarketers, Marketingautomation tools.

UNIT3:DigitalMarketingMix:OnlineAdvertising,LeadGeneration,SocialMediaMarketing,Co
ntentandCopywriting.InfluencerMarketing:Influencer,PaymenttoInfluencer,difference
betweeninfluencer marketingandcelebrityendorsements.

UNIT  4:  Email  Marketing-  Need  for  Emails,  Types  of  Emails,  options  in  Email
advertising,FeaturesofMailChimp,MobileMarketing:OverviewoftheB2BandB2CMobileMark
eting.

UNIT  5:  What  are  Blogs,  Importance  of  Blogs,  Personal  Blogs,  Corporate  Blogs,
PopularBlogPlatforms, WhatareTags, Widgets, BlogOptimization, andBlogStats.

REFERENCEBOOKS:
1. DaveEvans.,SusanBratton,

(2010).SocialMediaMarketing:TheNextGenerationofBusinessEngagement.Wiley
2. YourGoogleGamePlanforSuccess:IncreasingYourWeb
3. MichaelJ.Thibault(2023).TheInfluencerBlueprint:AStep-by-

StepGuidetoHarnessingthe PowerofInfluencer MarketingforBusiness Success.
4. HowTo StartaBlog(ontheSide)byRyan Robinson
5. GeorgePain(2019).MarketingAutomationandOnlineMarketing:AutomateYourBusiness

through  Marketing  Best  Practices  such  as  Email  Marketing  and  Search
EngineOptimization

6. StevanRoberts(2016).MarketingAI:FromAutomationtoRevenuePerformanceMarketing
7. JodietheMom(2023)Email MarketingPlanner: OrganizeandTrackYourEmails
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COURSE3: FUNDAMENTALSOFDIGITAL MARKETING
Section A
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COURSE4: E-MARKETING

Theory Credits:4 4hrs/week

UNIT-I:  Introduction  to  Lead  Generation:  Understanding  Lead  Generation
ForBusiness,WhyLeadGenerationisimportant,UnderstandingLandingPagesUnderstan
dingThankYouPage,LandingPagevs.Website,typesofLandingPage.

UNIT-II: A/B Testing :  What is A/B Testing, How to do A/B Testing, Selecting
landing  pages  after  A/B  Testing,  Converting  leads  into  sales,  Creating
leadnurturingstrategy,Understandingleadfunnel, Stepsinleadnurturing

UNITIII:E-Marketing-AnOverview–
Introduction,Objectives,Definition,Historyand,FeaturesofE-Marketing,ScopeofE-
Marketing,BenefitsofE-Marketing,  Problems  in  E-Marketing,  E-marketing
Techniques, Internet Marketing,DigitalMarketingand E-marketing.

UNITIV:ApplicationsofE-Marketing-Introduction,Objectives,OnlineAdvertising,
Direct  Response  Medium,  Role  of  Distribution  in  E-Marketing,
LeadGenerationPlatform,CustomerServiceMechanism,RelationshipBuildingMedium

UNIT V:Types and Tools of E-Marketing - Introduction, E-Malls, E-Storefront, E-
Marketplace, E-Marketing Tools: Creating a Website, Social Media Marketing, Pay-
Per-
ClickAdvertising,andSearchEngineOptimizationorPaidSearchEngineListingSearch
EngineMarketing,BloggingandClassifiedAdvertising

SOURCE:

https://ww  w.bapu  graphics.co  m  /  
leadgeneration  f  orbusinesstrainingindelhi.php  https://smude.edu.in/smude/  
programs/mba/marketing-management/e-  marketing.html  

REFERENCE:

1. Strauss, J., & Frost, R. (2014). E-Marketing (7thed.). Upper 
SaddleRiver,NJ:PearsonPrenticeHall. ISBN

2. Inbound Marketing: Attract, Engage, and Delight, by 
BrianHalliganandDharmeshShah.
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COURSE4:E-MARKETING
Section A
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